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+20,57 %

(In thousands of Euros and Rate of Turnover)

(In thousands of Euros and Rate of Change)

+12,6 %

16,4 % 17,0 % 17,9 %
19,4 %

+5,6%
-2,9%

+16,0%

17,8 %

+4,1%

(estimation)85 822 94 324 96 470
117 529 125 000 *

524 901

554 273
538 318

606 085

703 037
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EBITDA

Turnover



606 085   703 037   

2021 2022

+4,6 %
Scope Change

+5,4 %
Organic
Growth

+6,0 %
Exchange Rate

+16,0 %

TURNOVER N-1
606 085 

Scope & Rate 
Change

Organic growth

+10,6%

+ 5,4%

703 037K€
+16,0%



161 847   

221 993   

207 573   

14 669   

185 973

250 844 247 591

18 631

INGREDIENTS FRAGRANCES FLAVORS H&B 

2021 2022

+14,9%

+13,0%

+19,3%

+27,0%

Ingredients 
26%

Fragrances 
36%

Flavors 
35%

H&B 
3%

703 037K€
+16,0%



234 973   

215 727   

38 566   

92 892   

23 927   

275 607 

243 956 

44 792 

109 310 

29 372 

EUROPE NORTH AMERICA LATAM ASIA MEA 

2021 2022+17,3%

+13,1%

+16,1%

+17,7%

+22,8%

EUROPE
39%

LATAM
6%

NA
35%

ASIA
16%

MEA
4%

703 037K€
+16,0%



€5,20 
€5,60 

€5,00 

€5,60 

€8,00 

2017 2018 2019 2020 2021

-10,7%
+13,0 %

+7,7% +12,0%

+42,9%
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ROBERTET CREATIVE CENTER

42 Perfumers 

throughout the 
world

3 trainee 

perfumers 25 Flavorists 

throughout the 
world

Worldwide network with

14 creative centers
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ROBERTET FIRMENICH GIVAUDAN IFF SYMRISE MANE

Objectif 2023 :  
PLATINUM









23% 

Source: Robertet Consumer Insights 2021



24 %

32 %

5 %

28 %

36 %

6 %

39 %

4 %

11 %

15 %

36 %

6 %

39 %

4 %
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